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LINK TO WEBSITE:
https://grygomarcin.one/kea/basiccontent/beerwalks

LINK TO VIDEO:
https://www.youtube.com/watch?v=WRMzAKi2EPI

LINK TO OUR XD:
https://xd.adobe.com/view/7976af26-abc7-40f8-8325-41bcf485eb11-

2c25/screen/baeecf6a-f9d6-4845-b2ca-9f53e0a25952

LINK TO OUR GOOGLE DOCS:

https://docs.google.com/document/d/1P55G-

i1SQNpFBeGwHzBTeM5cOcBtAABwcD2Hj6rQIMY/edit

https://grygomarcin.one/kea/basiccontent/beerwalks
https://www.youtube.com/watch?v=WRMzAKi2EPI
https://xd.adobe.com/view/7976af26-abc7-40f8-8325-41bcf485eb11-2c25/screen/baeecf6a-f9d6-4845-b2ca-9f53e0a25952
https://docs.google.com/document/d/1P55G-i1SQNpFBeGwHzBTeM5cOcBtAABwcD2Hj6rQIMY/edit


DESCRIPTION OF WORK

This project focuses on strengthening the

visual identity of beerwalks and expanding

their brand awareness.

We are a diverse group of young design

enthusiasts and although we split the work

based on our skill-set, we consulted each

other throughout the whole process. 
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Google Docs

Google docs was our place to collect

our brainstorm ideas and work together 

on the assignments.



We used Trello as one of the tools  to manage our project

and divide the tasks. It helped us to create an overview

about what is finished and what needs to be done.
Trello



STYLE TILE
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TARGET GROUP 

company employees 

students

freelancers

Approach the people who want to have

a good time and increase the number

of guests. 
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THREE VIDEOS

We decided to make three videos, which can be

used on different places on the website.



The First video that the user sees is the banner video which introduces the mood

of beer wlaks. 



The second video is where they can see beer walks in more detail .



The third video shows beer walks  on the beer festival and we used it on

'about us' page.



The video portrays our three personas in a split screen, 

 leaving their daily responsibilities and on their way to the

beerwalk. They meet each other for the first time there.

They are having a blast with the group and each other. The

message is that beerwalk is for everyone who wants a

good time. 

THE VIDEO
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NARRATIVE CURVE

Beer Wolves

In the presentation we introduce our three personas and their stories. 

Our characters arrive at the event where we can see a bit about what is
about going to happen.   

 The personas are in a beautiful environment where they
start  drinking beer with other characters, marking the
rising action in our story.

The action fades out as the group is having fun and
chatting with each other.

The Climax comes when the characters are having the
best time.



We have created the videos with three different personas so they can be tailored

towards different target groups on  different social media platforms, for example

the corporate guy on linkedin and the female student on instagram.
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GAME

We used the principles we learned in

basic animation to build a game about

beerwalks. We made graphics for beers

and cocktails and asked the client to

record his voice for when the user wins

or loses, to make it more personal.
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TO SUP UP 

The six members of this group approached this

project with suggestions  based on making it

simple and, well...cool!

We came across some valuable communication

and design tools that helped us a lot in the

process. 

Overall it was this group's attend to include

the semester's competences into this final

theme.  
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